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Today’s Agenda

•Check-in and expectations
• Some 2020 Context
•Baseline for Success
• Timelines for Communications
•Peer-to-Peer Fundraising Champions (P2P)
•Additional topics 



What allows 
you to feel like 
your best self?



When will you get to rest today?



Jefferson Park 
Working Group 
on 
Homelessness



“I can help with 
that.”



Moment of 
intention.





GivingTuesday 2020 Results in the U.S.

U.S. AWARENESS

64%
+14% from 2019

33.1M adults in the U.S. participated, a 
23% increase from 2019

16.8M
donated
(+25%)

7.1M
volunteered

(-7%)

13.6M
gave voice

(+0%)

9.8M
gave goods

(+0%)
U.S. Participation on December 1, 2020



75%
REPEAT
DONORS

25%
NEW

DONORS



Baseline for Success:

•Most publicly announced their campaign 2-4 weeks 
ahead of Giving Tuesday

•Posted average of 15 social media posts in the week 
prior

•Sent 3-4 emails out on Giving Tuesday* (NOT to board members)

•Engaged 3 or more peer-to-peer fundraisers

• Set a goal for dollars raised that did NOT end in zero



Timelines for Communications









Peer to Peer Fundraising Champions

- Individuals asking their personal 
network to support your 
nonprofit

- Each P2P fundraiser brings an 
average of 4 new donors

- Organizations with 3 or more 
active P2P fundraisers see a 20% 
growth in dollars raised



Peer to Peer Fundraising Champions

“Utilizing Peer-to-Peer Fundraising 
for our Giving Day not only 
allowed us to engage key 
stakeholders such as our Board of 
Directors, it allowed us to greatly 
expand the reach of our cause far 
beyond expectations. Our mission 
came directly from those who 
care the most – those having a 
personal and direct interest in our 
success.” 
- Tiffany Bloss, Director of the Schuyler 
Health Foundation



Additional topics:

1. 5 Elements of Outreach

2. Setting $$$ goals

3. Storytelling of COVID experiences or changes

4. Captions that people connect to

5. Strategies beyond social media

6. Ideas for engaging new communities and first-time donors

7. OTHER?!



5 Elements of Outreach

1. Emotional Story
2. Clear Impact 
3. Urgent need
4. Specific ask
5. Campaign consistency

* Multi-channel is most effective.



Illinois data on $ Goals

•68% - the amount that 
nonprofits with goals raised 
above nonprofits without a goal
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MORE - Illinois data on $ Goals
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Why do we think in stories?



Captions that people connect to:

“Like many of you, I am working from home with my children home 
from school, but I can’t help think of the nearly 20,000 children in Los 
Angeles County who are in and out of foster care today.”



Captions that people connect to:

“What does my gift do, who am I helping, and what does it take to do that?”



Captions that people connect to:

“U CAN SEE THAT I AM AWESOME”



Strategies beyond social media



Ways to engage on 
GivingTuesday
● Acts of Kindness or Good initiatives
● Gratitude Drives/thank-a-thons
● Direct fundraising
● Art and Volunteer activation
● Contests and Giving circles
● Amplifying community stories
● Free virtual experiences
● Community education, awareness 

and advocacy 



Thread Organizes Massive Day of Service on Giving Tuesday
Local mentoring program rallies more than 1,000 volunteers for citywide outreach effort.



Memphis Rocks





Ideas for engaging new 
communities and first-time 
donors



What We’ve Learned about Giving

Generous people are generous.

People want multiple ways to 
connect with causes.

GivingTuesday is one of only three 
days each year where donors look 

for nonprofits to support.





• Believe giving is a 
responsibility

• Were ”raised to help 
others”

• Trust nonprofits and 
the services they 
provide

Younger donors 
have favorable 
attitudes



Other platforms for donations:

• Do you know Venmo, Apple Pay, 
Google Wallet?

•Venmo had over 50 million active users 
in 2019

•Over 7 million of those users are in the 
18-34 age range

•The app processed nearly $160 billion in 
total payment volume in 2020



Invite the community in:

• Back to Building 
Relationships! Host a fun 
community-building event

• Volunteer Clean-up
• Community Picnic
• Donation Drive
• Trivia Night
• Costume Parade



Invite the community in:

• Where does your 
mission and the 
community you 
want to engage 
intersect 
naturally?





Creative Thinking Time:



Thank you for joining us!

Visit MyForefront.org to view upcoming programs, access 
resources, and more.


